Ll P @ ® & &
L] ® 0 @ ¢ o o
: :::::::' \:-. Ry BEHAVIOURAL INSIGHT
1R B T-'\Eui AL — .
. 00,0, . . Behaviour is shaped less by intention and
o Change Lab Impact - Consumers more by convenience and accessibility.
K 0%e%e%e%. . Small practical barriers can significantly
T OO reduce follow-through.
- ..l SURVEY AND FOCUS GROUPS
e efetericil  m— L_ FOR IMPACT
e OO v' Some awareness of correct . | ¥ l N E—
£ OO disposal routes BUT... ‘ . 4 Consumer-facing
e oteltelelels! x This is far from universal ¢ L 4 interventions cannot be
e :.:.:.: ) x ltdoesn’t consistently v ‘ designed in isolation:
. :::.:.: translate into action g behaviour change efforts | Ell}'
S SOOI L2 must take account ofthe ¢ A
h OO r wider system in which €
L L 3K 3N |
- :.:.:.: : they are embedded. .
Boetesesesseseieie!
l:l .:.:.:. L]
. OO POTENTIAL PILOT
o INTERVENTIONS
S ]
x . System-level constraints:
: ’ limited capacity (workload and
x ‘ competing priorities) and buy-in
: I A L3 from pharmacies restricts
x feasibility of extra initiatives
: within the current system.
x o, o Risks of success: increased
. :.:-: returned medicines might
" ‘:':'. ot ORIGINAL INTENTION exceed existing storage capacity
. OO F— _ and waste collection
e oleltelelel! Bette'r unders‘tand consumer behaviours. arrangements. Adjustments to
: :,:,:,:,. Identify practical oppprtunltles to. support infrastructure and resourcing, .
: :::::::: safer and more sustainable practices. would be needed. - EP LI X
n L N



	Slide 4

